Writing Television Comedy - Series Pitch Development Workshop
A 4-Week Intensive with Sanjay Shah

Course Description

This intensive workshop takes students from initial comedy concept to a market-ready pitch
package in four weeks. Drawing on my real-world experiences pitching and selling series to
Netflix, ABC, FOX, NBC, Paramount+, Hulu, and Comedy Central, students will learn to
develop compelling series concepts and present them with professional polish.

Each student will leave with a pitch package to prepare them to write a sample script. With the
pitch package and a sample script, students will be ready for screenwriting contests,
fellowships, representation meetings, studio sales, and even series staffing opportunities!

Having successfully pitched and sold series across every major platform, I'll share the same
strategies, templates, and industry insights that led to actual deals. You'll receive honest
feedback about your concept's market potential and specific guidance on how to position
yourself competitively in today's television landscape. This isn't just an academic exercise - it's
professional development that mirrors the real process of selling comedy series in Hollywood.

Series Pitch Package
Complete Package Includes:

1. Intro, Polished Logline & Series Overview (1 page)

2. Character Breakdowns with Sample Dialogue (2-3 pages)

3. Episode Guide: 3 brief episode summaries + 10 one-line episode concepts (2-3 pages)
4. Professional Pitch Deck Creation Plan (8-12 slides)

5. Verbal Pitch (students will deliver an abbreviated pitch to the class as practice)

Week 1: Concept Development, Personal Way In, Market Positioning

This week students will focus on finding unique comedy concepts. What is their personal way
into this story? Why is this a story they need to tell? By the end of this session, students will
have a locked series concept.

Topics Covered:

- What Makes a Sellable Comedy Concept: High-concept vs. character-driven
- Understanding what's already out there and finding your niche

- Where are you personally located in this story?

Logline: The art of the one-sentence sell

- Format Considerations: Single-cam vs. multi-cam, animated vs. live-action

- Target Audience & Platform

Exercise:
Students pitch 2-3 different series concepts to a partner. Students then present their top
choice to the class to help evaluate and elevate through discussion.

Case Studies:
How successful shows found their unique positioning in crowded markets.

Week 1 Assignment - Due Before Week 2:



Series Concept Document (1-2 pages)

- Final logline

- Series overview (tone, format, setting, target audience)

- Competitive “comps” (3 similar shows and how the student’s is different)
- Platform strategy (where this show belongs and why)

Week 2: Character Development & Voice Creation
By the end of this session, students will have better developed characters with distinct voices.

Topics Covered:

- Creating Flawed, Funny Protagonists: Characters who can sustain 100+ episodes
- Character Dynamics: Relationships that generate comedy and conflict

- Voice Differentiation: Making each character sound unique on the page

Exercise:
Students write a simple scene with different characters speaking. The class identifies whose
voices are most distinct and discuss why.

Discussion:
Refine each student’s core character concepts and identify potential problems through group
discussion.

Week 2 Assignment - Due Before Week 3:

Character Descriptions (3-4 pages):

- 4-5 main character breakdowns (background, personality, goals, flaws)
- Character relationship dynamics mapped

- Sample dialogue within descriptions showcasing each character's voice
- Character growth potential over multiple seasons

Week 3: Story Engine & Episode Development

This week students will pressure test their series ideas for depth. By the end of this session,
students will have short episode concepts that prove their series can generate stories.

Topics Covered:

- Series Engine: What generates stories week after week?

- Episode Types: Premise, character, relationship, and event-driven episodes
- Seasonal Arcs: Long-term storytelling while maintaining comedy

- A/B/C Story Integration: Balancing multiple storylines in episodes

- Holiday/Special Episodes: Maximizing your series' potential

Workshop Exercise:
Story Breaking Session: Students work in pairs to break each other's episode concepts,
identifying potential problems and solutions.

Episode Pitch Practice:
Students pitch 1 detailed episode in 1-2 minutes, receiving immediate feedback on clarity and
appeal.



Week 3 Assignment - Due Before Week 4:

Episode Guide (1-2 pages):

- 3 short episode summaries showing series range

- 10 additional episode concepts (1-2 lines each) proving series sustainability
- Season 1 arc overview

- Series finale concept (proving you know where it's going)

Week 4: Pitch Deck & Presentation Skills

This week will be focused on selling the student’s vision. By the end of this session, students
will deliver an abbreviated pitch presentation. We will also discuss important next steps:
creating a pitch deck and writing a first draft of the pilot.

Topics Covered:

- Pitch Deck Essentials: What slides to include, design principles, visual storytelling
- Presentation Skills: Voice, pacing, jokes, handling questions, reading the room

- Industry Expectations: What buyers want to hear and when

- Pitch Meeting Dynamics: Following up, taking notes, next steps

Pitch Deck Discussion:
Students will review example pitch decks to evaluate design and content choices.

Pitch Practice:
Each student delivers an abbreviate series pitch (5 minutes) to class.
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the co-showrunner/executive producer of Apple’s animated musical Central Park. His
other credits include Pixar’s Dream Productions, Fresh Off The Boat, King of the Hill,
and South Park. He's sold pilots to Netflix, Paramount+, Hulu, ABC, FOX, and NBC. In
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